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YOUR EXECUTIVE SUMMARY

YOUR DRAFT ITINERARY TICKS THE CONVENTIONAL BOXES BUT COULD WORK HARDER

Using the itinerary you uploaded
and your answers to our questions
as a foundation, we have
considered your requirements and
preferences.

Your itinerary includes the kind of
activities one would expect with a
winter trip to Finland: Time with
huskies, snowmobiles, ice fishing,
cultural tours, and meeting Father
Christmas. S8 is a great
choice with much to do in the
region surrounding Rovaniemi, but
your accommodation in Sirkka/
Levi could be better suited to your
need for quiet family time.

We believe that your current
itinerary could work harder to fulfil
your ambitions for this trip.

There is no overarching story
connecting the different activities
building up to visiting Santa’s
Grotto. To improve the impact of
your trip, the overall choreography
and experience design could be
improved. Your trip ticks all the
boxes but could, with a little more
thought and effort, be turned into
something really special.

Moreover, there is significant
repetition, which prevents the trip
from being the best it can be.
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Your report highlights important
considerations and provides
suggestions for additional or
alternative experiences. Youll
also see that we've suggested
how the days could be threaded
together by an overarching story
to improve engagement and
memorability for your family.

In addition, with some simple
and playful ideas, we believe that
you could get huge benefits by
starting your Christmas journey
before you leave for Finland and
continuing it after you return
home.
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OBSERVATIONS

Although you expressed a desire to avoid obvious ‘Finland 101" programming, many of the
activities listed are archetypal of a first trip to Lapland. While there is nothing wrong with this,
perhaps there are more imaginative ways to approach them. It might be worth asking yourself what
you'd like to get out of your trip and then reviewing how you spend your time.

Your days seem sporadically busy, with some far emptier than others without any obvious logic.
Have you considered your desired activity level? And if you want to keep things flexible, have you
put the logistics in place to allow this?

There don't seem to be any timings on the itinerary - not even rough estimates. This may pose
issues for each day’s transitions and planning. In our experience, it is usually better to have a
schedule and deviate from it than to have no plan at all.

Every breakfast and dinner is being prepared in your property - have your family’s specific dining
requirements been taken into consideration by the lodge? Whilst every meal is included, we have
suggested some great restaurants nearby so that you can step out of the lodge bubble and mix
with residents of Rovaniemi.

Will one room be spacious enough for your three children?

In the second part of your trip, you are staying in a good hotel in downtown Sirrka/Levi. This ski
town can be quite animated during the season, and you'd mentioned wanting some quiet family
time. There are some great takeover properties that would better satisfy your wishes. Have these

been considered?

Whether in Rovaniemi or Sirkka, to allow you some quiet time, would you appreciate the services

of a nanny, manny, or elves?



BROWN o HUDSON

THINKING BEHIND

The art of crafting an extraordinary journey doesn't lie only in the destinations and experiences
selected. It’s also in the meticulous thought process behind each choice, from accommodation and
activities to the people involved and timings. This is where a ‘Thinking Behind’ becomes invaluable.
|t serves as a narrative that reveals the rationale, considerations, and deep understanding that

guided your planning of your unique journey.

For instance, when referring to a hotel, your ‘Thinking Behind” might read, “l chose this hotel
because its architecture and design reflect both our tastes and the region’s cultural heritage”. This
approach does more than justify a choice; it demonstrates a commitment to creating meaningful

experiences.

This methodology also serves as a tool for reflection and learning. It helps you identify patterns in
your decision-making, revealing preferences and biases that might otherwise go unnoticed. This
introspection ensures that each journey you craft is not only a reflection of your preferences but
also an evolution of your expertise.

Additionally, this practice enhances the experience for other members of your party. Sharing your
logic gives them a glimpse into your hard work and the intricate process of crafting the journey. It
instills confidence and trust, as they appreciate the depth of research and consideration put into

making the experience exceptional.

Furthermore, the “Thinking Behind’ passage is a powerful storytelling tool. It allows you to convey
the narrative of your journey before it even begins. This narrative can transform a simple date-
and time-filled itinerary into an engaging story, enhancing the anticipation phase of the travel

experience. It builds excitement and engagement, turning the journey into a much-awaited event.

In essence, the “Thinking Behind’ is more than just a description. It's a manifesto of purposeful
travel design. It embodies the philosophy that luxury travel is not just about where you go or what
you do, but about the meaningful experiences and memories you create along the way.
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ASK BETTER QUESTIONS

When preparing for your trip, it's common to ask simple questions like ‘where’, ‘when’ and ‘who'.

However, the magic of a truly exceptional journey lies in asking yourself more insightful questions.
While this service involves some initial questions, our collaborative process with clients typically
delves much deeper and explores nuanced preferences, unique interests, and travel aspirations.

We developed a unique client interview process with Jaime Kurtz, a professor of psychology at
James Madison University in Virginia. The answers to these penetrating questions allowed us, for
example, to facilitate a meeting with the late Desmond Tutu, a dinner with the President of Iceland,
and a bike ride with Olympian and Yellow Jersey rider Sir Chris Froome.

QUESTIONS TO CONSIDER:

* What were your most memorable trips as a family or from your childhood? What made them so?
* What is something you've always wanted to do but never had the time for?

*  What would leaving your comfort zone on this trip look like?

* What would get in the way of this being the best trip you've ever had?

* What would ‘connection” mean to you on this trip?
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What kind of relationship do you want to have with this destination when the trip is over?
Six months from now, what sort of impact will this trip have had on your life?

Consider your interests and inner passions. Knowing what really drives you and understanding
what you most enjoy doing allows you to focus on those things when planning your trip.

How do you want to spend your time?

What sort of pace do you want your days and trip to have?
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WHAT'S YOUR STORY?

There doesn’t appear to be an overarching story for the trip, and the organization seems sporadic,
with ideas not following an obvious order. We recommend adding a narrative - introducing a storyline

that unfolds - which can make the journey more interesting and memorable.

For example, what child wouldn’t remember the time they saved Christmas? Indeed, by infusing
a simple trip to Lapland with creativity and narrative depth, we have the opportunity to transform
conventional tourism into a memorable family adventure.

This section outlines a potential narrative arc that could help with providing the days with purpose
and objectives.

THE MALKOVICH FAMILY SAVES CHRISTMAS - TWICE!

Father Christmas is desperately searching for his lost reindeer, and he has sent his elves to look for
them. However, the elves are unsuccessful. They come to the children to ask if they have seen the
reindeer and whether they would help with the search. The children find the missing reindeer, and

the elves return to Lapland with their mission complete.
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Father Christmas is elated that his reindeer have been returned safely. He sends a card or calls,
inviting the children to his home so he can thank them personally. He also asks them to send him a

Christmas letter so he can give them a present.

On the first full day, the protagonists set off to verify that the reindeer have indeed been returned.
We suggest traveling to Ranua National Park, where the rich biodiversity of Finland can be
experienced and wild reindeer can be seen.

Father Christmas sends a card showing his gratitude and promises lots of exciting activities in
return. He is very busy at this point but assures them that he will be able to meet them in person
over the next few days. The next two days are a celebratory tour of Santa’s home, Rovaniemi:

tobogganing, karting, ice-floating, ice-fishing, and making souvenirs.

Until on the penultimate day, Father Christmas sends them a card requesting the children’s
assistance again. A sack of letters has gone missing in the forest. Christmas for thousands of

children is at peril, and the children must put on their snowshoes to search for the missing letters.

After the children find the letters, elves come to collect the sack. An impromptu snowball fight
breaks out in celebration.

The elves give a request from Santa to see them that afternoon to give his thanks in person. After
lunch, he sends a special reindeer-led sleigh to take the family to his grotto. Father Christmas
speaks with the children, thanks them for their work, and gives them an early present from their
letter.

The children return home, and on Christmas Day, they find that the rest of their presents have
been delivered! Santa also leaves a special note thanking them for saving Christmas.
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PILLARS

Guidebooks and travel agents tell you what to do but rarely tell you why you should, or how doing
that thing will enlighten, change, or benefit you. So we've simplified our approach to how you could

‘get’ a place. We tell you 10 to 15 higher-level ideas, concepts, or geopolitical issues of a place.

Before, during, and after your trip, these form a simple framework through which you can
appreciate and better understand your destination. Then for each pillar, we suggest activities. This

way, whatever you're doing, you'll see how it fits into that place’s bigger picture.

As an example, here are just four of Finland’s pillars with some related activities:

1. The Taste of Nordic Cuisine

Based on fish, game, forest mushrooms, and wild berries—pure foods with strong flavors—it is

influenced by the four different seasons, each with its own culinary specialties.

* Visit a family-owned meat smokery Lohiapaja in Rovaniemi to get more insights into the family’s
traditions, as well as their stories and taste their delicious products

* Forage with a family

* Have a hands-on cooking class with a chef
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2. The Importance of National Identity

National identity is vital for the Finnish people due to their unique historical context. Since the
country achieved independence only recently, in 1917, fostering a strong sense of unity and pride is
important to most people. It’s also a response to external pressures, particularly from neighbouring
powers, to preserve their distinct language, culture, and societal values. This identity strengthens

community bonds and reinforces Finland’s sovereignty and distinctive place in the world.

* Spend time with a Sami reindeer herder in Finnish Lapland to learn more about their traditions
and culture. Along with other everyday chores, you'll herd reindeer to gain hands-on experience.
Let the evening come to an end with a home-cooked dinner, while listening to the Sami yoik

* Meet a professor of the University of Lapland’s Arctic Centre which conducts internationally
recognized and multidisciplinary research of the Arctic

*  Meet Tuomas Aslak Juuso, the chairman of the Sdmi Parliament of Finland and talk about the
current situation of Sami people, their rights, challenges, and goals

3. Sweating Therapy

Finland is the birthplace of the sauna, and the country’s culture is heavily influenced by it.
According to current estimates, Finland has 2 to 3 million saunas, or one per home. The saunais an
integral part of Finnish culture and is used for both socializing and relaxation. In both the summer

and the winter, a cold plunge in the lake is frequently part of the experience.

* Enjoy the heat in the unique Sauna Gondola in Yllas, Lapland. This unforgettable experience
will let you enjoy the heat of an authentic Finnish Sauna while riding the gondola lift amidst
stunning scenery.

4. Fox fires Across the Arctic sky

The word “Revontulet” is Finnish for ‘Fox Fires’ and is used to describe the aurora borealis. The
name is derived from a legend about a beast with a magical fox’s tail that swept snow into the sky,
causing the lights to appear. Observing the northern lights, which are created by sun storms, is a

life-changing event and a gift from the universe.

* Flyin a private jet above the clouds and gaze in awe as the aurora borealis dances across the
night sky

* See the northern lights while unwinding in your own remote hot tub and sauna

*  Witness the northern lights while floating in ice-cold water in flotation suits. Peace, tranquillity,
and the gentle softness of the lake are all around you as the northern lights sweep across the sky.
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AAA - THE SCIENCE OF ANTICIPATING

Most people think their trip starts when they get to the airport. But you could think bigger. You

could think of every trip you take in terms of all the things that could happen before your journey,
during your time in-country, and after you get home.

Before your trip, in the Anticipating phase, you're generating oodles of free happiness. You're
building excitement and engagement. Then in-country, you're Absorbing everything you're
discovering, and when you get home, you're Anchoring all those memories, resolutions, and
transformations.
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YOUR ITINERARY

As mentioned, many of the proposed engagements are typical of any holiday in Lapland. This
is not to say that they are poor choices - but we suggest they could be organised in a more
deliberate fashion.

This section proposes a reorganization of your itinerary, along with some alternative and additional
activities. We suggest giving each day a theme and individual objectives, lessons, and stories, which
tie into the overarching trip narrative.

DAY BY DAY OVERVIEW
The proposed themes for your 10-day trip are:

DAY 1: Arrival: Travel from the Rovaniemi airport to s
DAY 2: Wildlife: Ranua National Park
DAY 3: |ce-Sport
DAY 4: Culture & Tradition

DAY BY DAY

DAY 1

Arriving in Rovaniemi. The journey ought to be equally a part of holidaying, enjoyable, and
stimulating—traveling from the Rovaniemi airport to " Lodge should be as engaging and
exciting as possible.

Snowmobile and sl i e - - ————— - -

Helicopter-flights are possible s e S s e s, e ey -
S e to see Lapland, and potentially the Northern Lights,
from the sky.
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DAY 2
R iy e S o e S e G " — -

S e . L_unch could be in a Lappish hut, and then you'd
head out to observe more than 200 animal species, including s S reindeer, elk, Arctic fox,

lynx, and welverines in the =l e o o - — e —

e« Bpenon o . dgoess. Before s e st supewonm ice-floating under
the northern lights to finish off your nature-oriented day. Either head out for dinner in the evening
or stay home for a feast cooked by your private chef.

DAY 3

W ® s goice-karting on a carved-out track - for children under 140 cm, a special junior
circuit and special snowmobiles/mss i e e s e also be reserved for

your family’s very own challenge races.

For the late afternoon, we suggest discovering the exhilaration of sledding on specially designed

tracks near the wegs "y S g . puat o S—— g COUSC.

DAY 4

Culture and Tradition. Today it’s time to experience the majesty of Lapland in preparation for

el . - - L L] -

L e e e, e breakfast, trying the skill of ice fishing. Learn how to drill the
ice and catch fresh Arctic fish in frozen lakes. The catch could be prepared and served at a Lappish

S trying your hand at traditional crafts with local artisans.

In the late afternoon, s s g & s Arktikum Science Museum & i aurora hunting.

Alternatively, Korundi House of Culture, the modern art museum of Rovaniemi, could be of
interest to some of your party.
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DAY 5

- = -

S R e S DUts on snowshoes to search for the missing
letters, which the children discover. Elves come to collect the letters, whereupon an impromptu
(child-friendly) snowball fight breaks out in celebration. The elves give the children a letter from
Santa requesting that they visit him soon.

DAY 6
% s e areindeer sanctuary, where you can learn more about these wonderful
creatures so important to the Sami people Wl S s & .

You mentioned that family time is important to you, so we have chosen the perfect house deep in

an elf-filled M s i B S of Akaslompolo. Each day we will give you suggestions of
things to do together at home, nearby, or further afield. And & s, e e & e e

- — —— - — —— — - |3ter in the day (Yes,
they have pointy ears and speak elfish.)

DAY 7

S s S s (the hanging kind) originated in Finland as Christmas
ornaments. The trend of making them % s spread across the globe, and this morning is your

chance to make s e @ e source. Whether big or small, you'll all be s = 5 s by

your talented elves.

@ s e snowboards and an instructor or two and have fun on the mountain in the
morning. Lunch can be on Levi, in Sirkka, % @ a short drive away back at home, W s chef
can rustle something up at a moment’s notice.

After lunch, some of you might want to go to Yll&sjarvi and participate in an art workshop at
the Yllas Art 888 s = and your children can engage in creating traditional Lappish
handicrafts or explore modern Finnish art techniques under the guidance of artists.

End your day with family-friendly sauna time at S S s i & B s e e
e e g v tradition.
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DAY 9
Meeting Father Christmas. One great thing about the home we chose for you s

N e e e, Y ||5s. Today you can ski, snowboard,

or sled on a new mountain.

In the afternoon, embark on a sy s on beautiful trails suitable for families in the

Pallas-"Ss s S Park. Enjoy the pristine snow-covered landscapes and s s of
nature as you head in search of Santa. Time is running out to s & S e could very well

be #e @ s aoiis cross.

DAY 10

M. Sl s day you must return home. Your gl i s B s o
S e e by husky sled or snowmobile.

TRANSPORT
L -

W s e diverse perspectives, whether it's from trains, buses, bikes, or subways, or by jets,
snowmobiles, husky sleds, reindeer sleighs, or helicopters.

Plan for a smooth journey, not just focussing on comfort and efficiency but also making it a
memorable experience. Think about packing snacks and having an engaging guide on board early,
making the journey richer with shared insights along the way.

QUESTIONS TO CONSIDER:

DEPARTURE FROM HOME
© I flying cmem—— o e g a— — —— g, - —
= - - e N Sl

W e e airport make this trip extra special?

ARRIVAL IN FINLAND

* Are you offered VIP immigration and customs fast track from the jetway?

* Areyouoffered = porters? Or - - : ~ and have people bring
your luggage later on?

TO YOUR LODGE

* How much detail # s 5w ? When, where, and who is meeting you?
o How il ™ I . the closest place?
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*  Are particular beverages or food offered for your journey?

* Would you consider a helicopter transfer to save time?

* How long is the s s and time?

EVERYDAY TRANSPORT
* How can @ drive be turned into a memorable event?
* W your driver be the same person throughout?

* Does the driver speak English? If no, will you have a guide with you at all times?
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ACCOMMODATION

D o g el g, S 0 . s .o weage and has great facilities.

When properties, you might come across less-marketed properties that still offer
indulgence. Some feel like a thousand

redirect your investment towards out-of-
the-ordinary experiences without compromising on your comfort.

QUESTIONS TO CONSIDER:

o W e between two adults and three children be sufficient?

* Many of the proposed activities are included in the Villa. Who will be managing these? Your
agent, " o third-party?

* Will you need to hire a car for the duration of your stay, or get taxis S S s

S s e to any upgrades, free SIS s e negotiated on your behalf
by an agent?
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* Will the ®ssiis s your luggage sent to your room immediately or in advance of your
arrival if your luggage is travelling ssarately?

* Have you been sl st sl
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FLOOR PLANS

When considering hotels and rooming options, it can be helpful to ask the hotel or your travel
advisor to provide floorplans of the room or suite they are suggesting. Knowing what your room
will be like can help you with decision-making and gives you something to visualise and look
forward to.

& B - kS - i - L = & . - -
U S s’ s S, s might oblige. If they resist further by claiming not to
have floor plans, mention that these are posted on the back of most hotel room doors indicating

the exit route in case of a fire.
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DINING

be a fantastic way to wrap up your day, whether you're with family, with friends, or on your own. It’s
not just about good food; it's M g - . —— o — - -
g0 . e e several Rovaniemi restaurants we would recommend.
Dining out some of the nights may also s s S s s - however, given that the costs of
the private chef are not broken down, we cannot be exact.

* Restaurant Ml S g e ol Gl S e - e

S e B e locally owned restaurant in Rovaniemi. They also offer a private

glass ‘igloo’ for a dining experience in the snow.

° W e 8 e Popular restaurant with expansive windows that offer excellent views of the
snowy scenery. It is a 15-minute drive from the ", just outside of the Rovaniemi city centre.

© B S s S unique dining experience, serving food within a large
igloo. Ice is the theme - ice sculptures, ice cups for drinks, and an ice slide. It is within walking
distance of "
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ACTIVITIES AND EXPERIENCES

Something else we noted previously is
might change you.

In the realm of travel, the distinction between activities and experiences lies in the depth of

IMpact, e e e Gy g F—— I —— .
P e Sl W —— T ———— -

— e — - — . — — —
S S W— N - —

QUESTIONS TO CONSIDER:

e e W P B e B e e e g -

. — W T S — —

© Copyright Brown + Hudson 2024 22



BROWN o HUDSON

AAA - THE SCIENCE OF ABSORBING

* s with residents and other travellers to gain diverse perspectives. Conversations with
people from different backgrounds enrich your understanding of the destination.

* Explore cuisines s iy it ‘e o - gl w_ o o . i -
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GUIDES, EXPERTS, SPECIAL EXPERTS

W e kyla Geophysical Observatory, for instance. Dr. Turunen could explain that the
northern lights are caused by electrically charged particles from the sun colliding with the earth’s
atmosphere. Thanks to his expertise, your conversation might meander into traditional Sami beliefs
about the auroras.
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ELEVATING YOUR TRIP

e . — oy A . —— - gy A o iy Wy —
——y - " W W i i Wy —
— A R M b e e S e e i . —
e to inspire your party and expand your horizons.

© Copyright Brown + Hudson 2024 25
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i
HEALTH, SPA, WELLNESS

Some ideas for you:

* Sauna boat lake cruise: Step into a unique experience aboard a floating sauna surrounded by
breathtaking lake views. This enchanting blend of nature, tradition, and relaxation contributes to
a transformative journey that leaves you with a deep appreciation for the beauty and traditions

of Finland.

CHILDCARE

As you embark on the adventure of family travel, the well-being of your little ones is key. When
checking your itinerary, think about ways to ensure their comfort and fun with activities that
match their age and spark their curiosity. Equally important is taking time for yourself. Balancing
exploration with moments of rest ensures not just their happiness but a journey that nurtures the
well-being of the whole family.
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Relaxation and Wellness:

S R to different age groups.

Flexibility and Support:
Provide a level of S & S S to accommodate spontaneous desires or needs that

arise, and ensure support is always on hand for any s

RISK

It's essential to recognize and evaluate potential risks from natural events or human factors, but

QUESTIONS TO CONSIDER:

*  Chloe Willoughby is your destination specialist, but have you been put in touch with your
agent’s Finnish partner company? Who is your point of contact in an emergency? Are they
reachable 24/77

* Has your agent used that property before? Have they completed an inspection and risk
assessment?

*  The trip price does not include travel insurance. Do you possess Europe-wide adventure travel
insurance for the family?

* Have you ensured that your adventure travel insurance includes all the activities on your
itinerary?

*  What is your travel company’s policy on cancellation in the event of unsafe weather or an
illness?

* How flexible are the arrangements to accommodate unforeseen weather?
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*  Are there s . i how easily can they be accessed?
* s there a reliable s & s or local support throughout the journey?

*  Are there any specific requlations or guidelines travellers should be aware of in the destination?
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This is a generic example of what a basic safety advice document might cover:

KEY SAFETY ADVICE

Non-Specific Destination XXX For Illustrative Purposes Only

WHY?

Risk is present in all areas of life. In the travel realm a considered approach to experience design means that
these risks should not negatively affect you. Your safety has been our priority throughout the planning of your
experience, however there remain some potential circumstances that are beyond our control.

We have made suggestions, specific to your trip, on how to manage and neutralise these hazards. Please

familiarise yourself with the following information and advice at your discretion and convenience.

US State Department Advice - Level 2: Exercise Increased Caution

YOUR BESPOKE SAFETY ADVICE

Area visited Activity taking place  Potential issue Suggested control measures

Allland-based  Road travel Road accident/ On journeys planned by Brown + Hudson, you

journeys security will always be accompanied by an experienced
and skilled driver, in the highest available
standard of vehicle.

* If using local transport independently, check
the overall state of repair of the vehicle before
starting the journey.

*  Check that the driver of the vehicle is sober
and alert, drives sensibly and not for more
than four hours at a time.

All All Terrorism *  Bevigilant at all times

All - Protests Political *  Avoid demonstrations and any large scale
particularly demonstration gatherings if at all possible and follow the
urban areas advice of the local authorities.

* Never attempt to cross road blocks.

All flights Flying Safety *  Ensure seatbelts and/or safety harnesess are
used at all times when in the aircraft
*  Follow the guidance of the pilot and crew at all
times.
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AAA — THE SCIENCE OF ANCHORING

T —— e —— . — M, Wiy i -

o [fyou made st @5 s = e i i S e S S e g

° Tryto e s R e G W o R B o e sy W e sl
“ flavours will bring s s« memories and can allow you to share the experience with
others.

o W o TV show that's set in the country jEE—_—_—_—_—_————— b ck
there
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your photos on social media while you travel, consider waiting until you get
home. This way, you get to relive the s and see it through the eyes of others as the
dopamine-releasing likes and comments come rolling in.

» Compile a playlist of songs you—?-—
—— - i ———

~ s small memento in the pocket of a jacket or other garment you'll wear later in the year.

You'll find it months W s s memories will come rushing back.

ANCEDR
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BE DELIBERATE

With years of research in travel psychology, it's possible to elevate your travel to new heights.
Rather than simply booking a disconnected series of activities, we create an experience that pushes

your and your family’s s st gy st o o g tn S oitn. i s
S B e unique experiences supported by science.

Our style mixes luxury with a deep understanding of what enhances human experiences, giving

clients a new and ey - o . — - . W s g—— . o
S e impact. Our work is inspired by scientists at Harvard, Stanford, Cornell, Cambridge,

and the LSE.

The work of psychologist Dr. Mihaly Csikszentmihalyi informs our approach to choreography and
flow. Dr. Sonja Lyubomirsky at the University of California has provided insight into happiness,
and we draw on the work of Dr. Yoshifumi Miyazaki and Dr. Herbert Benson, who have conducted
groundbreaking research on mindfulness and relaxation.

S e s key component of our craft, whether it be escapism or adrenaline. We

use a blend of creative passion and research by the likes of Dr. Marvin Zuckerman to understand
why we travel.

Over the years, we've delved into academic research, integrating these valuable insights into the
meticulous design and execution of every journey we curate. The framework below is a visual
representation of the way we enhance travel for maximum impact.

e — o — - ——— — —— -

e s — - — S o —
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HOW TO USE AN EXPERIENCE STORY FRAMEWORK

——

. - —— e " -
e ———

N e S— —— o ——  ——
W B G ——— ——

e —— ——— i — Ty ——
N — —— ——

e — . —— . S ——— - -
- —— e A
N, W . — - —
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USE SURPRISE

In crafting your journey, embrace the magic of surprise.

Building surprises into your travels adds s . S i ——

e i e b e iy — .

B oo el S iy e - A iy —
- e ——— - —

Getting the

R s s e the surprrise brings people together. It starts conversations, fuels

laughter, and creates a feeling of togetherness # & uncover the mystery of the trip.

The benefits of surprise lie not only in the thrill of the unknown but also in the profound impact

G e A S we—— — | —— —
A e unparralleled significance, leaving a trail of meaningful experiences engraved

in your memory.
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HOW TO THINK ABOUT PLACE

As you plan your trip, imagine describing it as a story. You're creating a new world for you and your

party. Place setting and world-building have been studied by storytellers for centuries.
Place is defined as location plus meaning.

Location simply describes where a place is on a map, whereas meaning is more complex. Each

place has a different meaning to i s w « St P E— -
SR B e e, o junction in Hanoi, or a café in Buenos Alires
is likely to mean different things depending on what has happened to someone there. A sense of

place refers to the meanings that are associated with a place.

W . - —— ——iy v [very single thing you see will

trigger some sort of behaviour. The environment you're in is always speaking to you, quiding you to

act in certain ways.
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Similarly, every place is a product of its history — formal and personal — and is therefore likely to

engender

SN R e you went to as a child, or you may feel an attachment to a part

of the world where your ancestors came from.

You see something and (= R e sponse.

SENSE OF
CONNECTEDNESS

MNATURAL AND
BUILT BEAUTY
SENSE OF SAFETY

AND SECURITY BEOGRABHICAL

BOUNDARY

FAMILY, CHILD AND

F
ELDERLY FRIEMDLY SENSE o

INTIMACY SUNLIGHT
AMD NATURE

SENSE OF EATING
LONGEVITY PLACES
EASE OF
VARIED AND ACCESS
INTERESTING RETAIL
SENSE OF
PLACE
pLAcE @ P LAC E ® Sonce
\. VARIATION
OF LEVELS
MIXED AND
DIVERSE USE
CONTEMPLATIVE
RESTING PALCES
CULTURAL
CONTEXT

ATy \ sPacES FoR
1 Ty CREATIVE ES F
?N"E:gkv EXPRESSION \ EVENTS
& \

1 CENTRAL
& MEETING PLACE

Why is it so important to understand this?

Because if you make the places in your trip unique, with pleasurable cues, then it will lead to

positive engagement.

[fom o o oy sy - g g v e o — o— g~ —
“ s s s and engagement go hand in hand, is because placelessness or ‘same
sameness’ often results in ‘been there, done W& W of experiences. Make sure you % in

novelty and curiousity-provoking situations in your plans.
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5 PRINCIPLES OF PERSONAL PLACEMAKING

1. The heart s s of a place should be evident. Plan things that make the place’s
personality sing. No one wants to get off a train, plane, or g s W like they never left home.

2. The @ i be recognizable and your approach to it innovative. Innovative in the
sense that it makes something better @ contributes value. This ensures you don't get stuck doing

A . How you discover a place (i i ond its culture.
3. | A — W— — . ——yOU, Of take wsme—— W clsewhere -

even social media. There is more power @ W ation in a collective vision.

4. Beflexible. vummms s apan o - om—— S,
S . s e of the jaded decision-maker. Improving your journey in creative
impactful ways does not have to be time- g & costly.

5. AR . S, surprise, or R SR you want to call it, there's a great

deal to be said for it in today’s fast, cynical world. People think they've seen it all, but they are

S S to prove themn wrong. SR . o world that is truly

enchanting?
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IMPROVE YOUR EXPERIENCE WITH CREATIVITY

- = — - ———— A — K B T E_

- - B # o = iy -

- ol -

Allow your soms. e o S awe Susboi. o oo wm——— T
S e e a local delicacy, or simply wandering off the beaten path, let the

creative side of your mind guide your journey.

g A e S YOUT imagination, innovation,
and an open-minded approach. It is about breaking away s S s, i e

W — - - ———[1CES,

Unleash Creativity - an Unconventional Brainstorming Method

Step 1: Embrace the s

W = sy =l ¥ - Bl o e W AR W ——

e e S WA T R = -

W grunge legacy - perhaps hed prefer

offbeat, gritty urban explorations or a retreat to a secluded cabin in the Pacific Northwest.

rright Brown + Hudson 2
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W b T ——— T

- —— . — il i — . i — b ———
A R - S T e s ey W g ——
— Tl Sy Q—— —— - T — . _—

. . S Ay . i B ————

o Qe e -
e W g v e iy e e e e S

balance between grandeur and authenticity. Imagine a day
that starts with a sunrise meditation and ends with an evening at a vibrant festival.

Step 5: Bring M i
i aw e ey e e A g _—
s . Remember, the aim is to create an experience that resonates with your

personality while pushing the boundaries of traditional travel.

As we approach e e o s S . o— - — - -
A A e o oy el R e W e
— ot o il S0, go ahead, play with your travel plans, and turn your adventure into

a masterpiece of creativity and impact.

A Step-by-Step Technique X
for Sparking Breakthrough Creativity

The key elerment in travel success is the praduction of relevant and dramatic ideas.
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TRY THIS EXPERIENCE DESIGN FRAMEWORK

This framework serves as a

S s e, immersive engagement, and reflective

celebration of your adventures.

Experience
Design
Framework
-

The Thinking Behind your trip Your Story

Be Deliberate Destination Pillars

Ask yourself Better Gluestions Elevation

Sustainability and Environmental  Creativity

Considerations ltinerary Dresign

ABSORBING

Fun Transport, Accormmodation,

Surprise Dining, Activities, Experiences,
Personal Placemaking  Wellness

Insights Risks Assezsment, Experts and
Connections Guides, Childcare

Mindful Presence

ANCHORING

The Wenders of Homecoming
Pride

Memory Integration

Reflective Assimilation

Continuity and Future Adventures
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SUSTAINABLE & REGENERATIVE TRAVEL FOR YOU

Our gess = = i = am— — i sl g . —ics
s — - — o ——— g — e

W S to our VIP Traveller Type Test reveal that, overwhelmed with too much and often
conflicting information, many travellers are paralysed and fail to make sustainable travel a priority.

Just look at a short list of s

e = SON
* Stay longer
* Pack light
e Travel s

S e activities such as biking, hiking, rafting, and market visits that also give back
to full-time residents
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Given the m-—-_—_-—

am il [ 3 s - - il

W e o W g e, aNyway?

The ‘right’ choices are the ones you're likely to implement. The ones that are likely to have a
tangible positive impact.

Earlier we suggested asking yourself-_ m

i e L e e -

_-__—-—_h_-“

A e e i you 're simply looking for ‘the exotic’,
we can generally find that for you closer to home. Some years ago, we were given that brief by a

family in London who wanted to fly their jet somewhere ‘exotic’ that would challenge their kids. We
discovered that the solution wasn’t where they went but how. We recommended specific things

they should do to improve e s & S S T o " . .

AN . <normovusly to sustainable outcomes.

Recently we were challenged by an Austrian tech entrepreneur to find the most sustainable and

S e e e post-Brrexit British mindset. We suggested they
attend the Altitude Comedy Festival in the Austrian ski town of Mayrhofen. By day they could

hike, snowboard, and ski, and by g e S e gl speiie s o e B
. L . - - * - -

il - L H -

T .

- - - [ REt— e - - - s -
e = - -y J s o =,

“-m arrive in-country. With the right kind of education and

engagement in the anticipation phase, you can turn your kids into veritable Sherlock Holmeses of
sustainability and regeneration.

After the trip, in the anchoring phase, consider your positive impact and see whether the
behavioural changes you tried out were manageable.
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Brown + rmsiee s M e m—w—_ G e — - " ——

e e e BT v — G R S W ——
Ry - O W e W b s

e e v e W e S W ey A W B —

e AR B e e e e e R e e S
T W e R Al e = e W il g o i W
. — e — . ——————— — W — 0 p— A
. ——— e e Sl W b ——

W S s, s only tap water, eat hyper-local climate-conscious produce,

insist on local brands, ask for housekeeping and towel changes only on demand, decline wasteful

in-room amenities and freebies, indulge in M S S

T e iy e e Sem Wy e—
- —— . W P — — — —
0 e e every question that requires further research.
3. Consider mmm e o wumn o S -t S n—— - g—

- i o —
e A -

W o W — e e W W e d—— e —
- R R A e S e e Al W o B By A

S0 e e pay for what is not yet a standard service, and perhaps even charm

some people along the way.

© Copyright Brown + Hudson 2024
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A BONUS FOR YOU

- i _ = ]
- - - — -
- - - - - - . — —

Guaranteed room upgrade = 450$ x 10 4500 USD
Complimentary breakfast for each member of your party = 204$ x 10 2040 USD
Complimentary early check-in / late check-out 500 USD
100$ dining credit 200 USD
100$ spa credit 200 USD
Complimentary expert-guided visit for one day 650 USD
Research of activities before your trip NC

TOTAL VALUE ADDED $8090 USD




BROWN o HUDSON

V.I.LP TRAVELLER TYPE TEST

Have you ever thought that while your travel experiences were good, they could somehow be way

better? Perhaps more impactful, transformative, or just more memorable?

Today, the key to substantially improved travel is to shift your attention away from where you want
to travel to who you are as a traveller and why you're travelling at all.

By better understanding who you are, you'll make smarter decisions about why and how you should
travel and where you should be going.

The REVISIT VIP Traveller Type Test (VIP TTT) is the first in-depth psychometric questionnaire

specifically designed to measure your psychological preferences as a traveller.

This definitive test relies on the importance of your motivations, personality traits, and interests
when developing your travel preferences and habits. It also helps you determine how and where to
travel.

The foundations of our work are the typological theories proposed by Ernest Tupes and Raymond
Christal, and later Dr. Lewis Goldberg at the Oregon Research Institute.

This test has been devised in collaboration with two noted travel-focused psychologists. Dr. Jaime
Kurtz is professor of psychology at James Madison University, in Harrisonburg, Virginia, while

Andrijana Puiji¢’s area of expertise is psychometrics and the design of personality trait assessments.

|dentifying the motives that energise your travel behaviour, we uncover the dominant motive,
based on Maslow’s hierarchy of needs. We also apply the Big 5 specific trait facets relevant to travel
to compose your specific traveller personality profile. Layered into this complex combination of
variables we use a picture-based approach from Neidhardt et al. and a 7-factor model to capture

your dominant travel interests.

The test has two equally important parts and should take you around 10 minutes to complete. We
hope you find your results and report instructive and thought-provoking. Please share it with those
around you.

By taking the test, they, like you, will begin to think differently about travel.

TAKE THE TEST



GENERAL TERMS

STANDARD TERMS AND CONDITIONS OF BUSINESS

All bookings are made with Brown + Hudson Ltd., A registered company in England and Wales with company number 9052229
and registered office at 27 Mortimer Street, London W1T 3BL, England, United Kingdom (UK) (referred to in these terms and
conditions as “Brown + Hudson"). Your contract will be either with Brown + Hudson or with another supplier of travel services and this
will depend on the type of arrangements you book. Your contract will be with Brown + Hudson if it arranges a package comprising
at least two or more of the following services where the services are sold at an inclusive price and are taken together and where they
either cover a period of more than 24 hours or include overnight accommodation: (a) transportation; (b) accommodation; and (c)
other tourist services not ancillary to transportation or accommodation which account for a significant part of the arrangements. For
all other arrangements, Brown + Hudson is the Booking Agent for the supplier. In this event, your contract will be with the supplier
(or suppliers) and Brown + Hudson accepts no responsibility for the suppliers’ actions or omissions. Copies of the conditions of your
contract with your supplier are available on request from us, and Brown + Hudson recommends that you ask for them and read them
before you book so that you are aware of how they may affect your booking.

1. RESERVATION

1.1.1 On your enquiry, Brown + Hudson establishes where and when you wish to travel, and if we are satisfied that this is feasible,
we will send you a Retainer Agreement (RA) to sign, and you will pay us a minimum non-refundable Retainer Fee (RF) of £1,500.
Under certain circumstances this fee will be higher. This RF covers the cost of researching your bespoke trip and this contract
with the terms and conditions contained herein will apply. 1.1.2 We will then create a Trip Planning Interview (TPI), which you are
required to complete and return to us within 30 days in order that we can create your bespoke trip. Alternatively, the TPl may be
completed with one of our consultants on the telephone or in person. In such event, the details of the conversation will be confirmed
to you in writing by Brown + Hudson shortly after the discussion. If you fail to return the completed TPI or have the discussion to
complete the TP by phone or in person within 30 days, we will assume you do not wish to use our services; and we will close our
file on your bespoke trip. 1.1.3 Upon return of the TP, we will agree a timeline with you with dates that you will recieve your initial
bespoke concept and final bespoke itinerary. The times agreed are subject to change, based on your feedback time. The thought
and creativity that goes into making a Brown + Hudson trip is priceless. However, a management fee is applied to the total cost,
and this fee is dependent upon various factors including the logistical complexity of the trip. Should you not be satisfied with the
final price, Brown + Hudson will endeavour to adjust the trip to meet your budgetary requirements. The experiences we create are
priced as complete packages, that include components with confidential contract rates with partners, as such Brown + Hudson is
unable to itemise costs. If necessary, a final balance invoice will be issued to take into account additional costs incurred by Brown
+ Hudson for extras and options not covered in this arrangement. Brown + Hudson does not under any circumstance provide a
breakdown of costs. Once the itinerary has been agreed, you wil be invoiced for a portion of the full cost, usually 30% but this
will vary at our discretion and depending on the nature of the trip, particularly when aircraft or yacht charters are involved. You are
required to pay the remaining 70% of the trip's cost at least three months prior to its commencement. 1.2 Brown + Hudson reserves
the right to refuse to accept a reservation at any stage of the process until the invoice has been paid in full. Our experiences entail
risks — and rewards — beyond those encountered at home. We always stress that our trips are a partnership with travellers. Our
primary objective is to take the hassle out of a great travel experience. In return, we count on people to ensure they are healthy and
fit; to prepare themselves by reading about clothing, training, medical requirements and culture-specific etiquette; to appreciate
that in some countries, local living standards, practices, services and accommodations may differ from those in North America or
Europe (often in delightful ways); and to understand - indeed relish - the fact that a road less travelled means a more unpredictable
and more rewarding adventure.

2. PAYMENTS

21 All payments to Brown + Hudson are to be made by telegraphic transfer directly into the bank account of Brown + Hudson
at Arbuthnot Latham Private Bank with full details provided in your invoice. 2.2 An initial payment of usually 30% of the full price
is payable at the time of booking (see 113 above). 2.3 The remainder of the price payable to Brown + Hudson is to be paid three
months prior to the commencement of the bespoke trip and/or service. 2.4 Notwithstanding anything to the contrary contained
herein, if the bespoke trip is to commence in less than three months, the full price shall be payable immediately. 2.5 If any payment
remains unpaid after seven days past the due date of the payment, Brown + Hudson reserves the right to cancel your booking
without notice. You will be liable for any costs incurred. 2.6 For pre-arranged packages, the payment terms will be provided to you
before you book and must be adhered to.

3. PRICES

3.1 Unless stipulated by Brown + Hudson, all prices will be in GB Sterling. 3.2 Brown + Hudson reserves the right to impose
surcharges in respect of cost increases incurred during the creation of your bespoke trip. These may include but are not limited to
increases related to fuel, airport costs/taxes, currency fluctuations, increases levied by suppliers used for your bespoke trip or any
part thereof or government action (both UK and foreign). If the increase is in excess of 10% of the total cost, you can withdraw from
the bespoke trip and Brown + Hudson will give you a full refund of all money paid to the company less an administrative charge
of £500 excluding the cost of the RF paid. Brown + Hudson will not increase the price of your holiday less than 30 days before
departure and nor will it be increased if the fluctuations are less than 2%. However, you must advise Brown + Hudson in writing within
10 days of receiving the increased invoice in order to cancel your bespoke trip. 3.3 No refunds will be given if currency rates improve.
3.4 Value Added Tax will be included in the price wherever applicable.

4. AMENDMENT

4.1 1f Brown + Hudson is your Booking Agent, your contract with your suppliers may allow the supplier to change the booking
details. Where this occurs, Brown + Hudson will ensure that you are promptly notified of any significant changes (for example, to
airline flight times and routes) but will accept no liability for the changes or costs which may result. 4.2 Brown + Hudson aims to run
the bespoke trip as created. However, occasionally it may be necessary to make minor changes to the bespoke trip. No refund will
be made. 4.3 If Brown + Hudson is unable to offer a significant proportion of the bespoke trip, you will be offered a refund or an
alternative trip of equal or greater value which Brown + Hudson, at its sole discretion, deems suitable.

5. CANCELLATION BY BROWN + HUDSON OR ITS SUPPLIERS

5.1 Brown + Hudson reserves the right to cancel a bespoke trip or any part thereof. In this unlikely event, you will receive a refund
of all invoices paid to Brown + Hudson less any losses incurred by Brown + Hudson. 5.2 No refund will be issued if Brown +
Hudson is forced to cancel, or make significant changes to, the bespoke trip due to circumstances beyond its control or that of its
suppliers. These circumstances include but are not limited to man-made or natural disasters, acts of god, fire, explosion, adverse
weather conditions, flood, earthquake, terrorism, riot, civil commotion, war, hostilities, strikes, riots or civil disturbances or acts of
government and any acts which lead the British Foreign and Commonwealth Office to advise travellers against non-essential
travel to your destination.

6. CHANGES BY YOU

6.11f after our invoice has been issued, you wish to change your bespoke trip in any way (for example, your chosen departure date),
Brown + Hudson will do its utmost to make your changes but this may not always be possible. Any request for changes must be
made in writing. 6.2 You may be asked to pay an administration charge of £100 for each person whose travel arrangements are
changed, along with any further costs we incur in making this alteration.

7. CANCELLATION BY YOU
71 If you wish to cancel a bespoke trip or leave/return early, Brown + Hudson will endeavour to do what it can to help you make
any necessary arrangements. However, all payments are non-refundable, and any additional costs incurred by Brown + Hudson
occasioned hereby shall be your liability. 7.2 Please note that if the reason for your cancellation is covered under the terms of your
insurance policy, you may be able to reclaim these charges.

8. INSURANCE

81 Comprehensive insurance is highly recommended for all persons booking on a Brown + Hudson bespoke trip. You must ensure

BROWN ¢~ HUDSON

that your insurance is valid for the duration of your bespoke trip. 8.2 Your insurance policy must be comprehensive and include
sufficient cover, especially regarding cancellation, curtailment, theft, accident, repatriation, medical, third party, liability for injury
to others and death, and loss or damage to equipment. 8.3 You must produce proof of insurance if required by Brown + Hudson.
8.4 You should secure your insurance cover at the earliest opportunity to ensure you are covered and in any event prior to departure
or within 14 days of payment of the full invoice, whichever date is earler.

9. YOUR BEHAVIOUR AND RESPONSIBILITIES

91 You are expected to behave decently and with consideration to Brown + Hudson, any suppliers and fellow travellers.
9.2 You must comply with rules and regulations set by accommodation providers and all other suppliers from time to time. 9.3
Brown + Hudson does not accept responsibility should you suffer any injury as a result of or in connection with you skiing or
snowboarding off-piste, hiking other than on level walking paths or bicycle riding. 9.4 You are responsible for looking after the
accommodation where you stay during your bespoke trip. You may have to pay Brown + Hudson a damage deposit on rental
property; this deposit will be returned to you after completion of the bespoke trip, provided no damage has occurred in the
accommodation. If damage has been inflicted on the rented accommodation, all clients who occupied that property are responsible
for costs incurred to rectify the damage caused. 9.5 Brown + Hudson reserves the right to remove any traveller or travellers from
all or part of the bespoke trip if Brown + Hudson feels they are behaving in an unacceptable manner. Brown + Hudson will not be
responsible for repatriation or any costs incurred, and no refund will be given as the result of being removed from the trip or part
thereof. 9.6 All of your property is your own responsibility. You may be able to make a claim if the loss suffered is covered under
the terms of your insurance policy.

10. MEDICAL

10.1 You are responsible for telling Brown + Hudson of any medical condition that could have an effect on your performance on
the trip and of any pre-existing medical problems/conditions. If your medical condition should change during the course of the
trip, you must keep Brown + Hudson informed. 10.2 Any medical information you submit to Brown + Hudson will be held in the
strictest confidence and Brown + Hudson will abide by all of its obligations under the Data Protection Act and associated legislation.

11. DOCUMENTATION

11.1 You are responsible for obtaining all required travel documentation. You must obtain any required visas and have a passport
that is valid for at least six months from the date that you enter all foreign countries. It is also your responsibility to ensure that these
documents are in good order and that you have them with you when necessary. 11.2 Brown + Hudson is not responsible for any costs
incurred due to your not having the correct documentation when required.

12. TRAVEL ARRANGEMENTS

12.1 You are responsible for checking in for all flights and other travel arrangements in good time and with the correct documentation.
Brown + Hudson will not be responsible for any costs incurred by your failure to be there on time or with the required documents.

13. SUPPLIERS

13.1 Some aspects of Brown + Hudson's bespoke trips may be run by third-party suppliers. These include but are not limited to
accommodation, biking, walking, horseback riding, rafting, kayaking, canoeing, paragliding, ski and snowboard tuition, transfers,
avalanche awareness courses, first aid courses, off-piste skiing and snowboarding, gliding, and helicopter and other aircraft flights
or charters. These aspects may be dependent on factors outside Brown + Hudson’s control, such as weather, and if they do not run
for any reason, no refund will be given. 13.2 You must acknowledge that many of the activities offered are inherently risky. Brown
+ Hudson does not accept responsibility and is not liable for any negligent acts or defaults of any supplier or any other person,
company or corporation not directly under its control. 13.3 Some suppliers may request that you sign a waiver or acknowledgement
of risk. If you refuse to sign, you may be excluded from that activity and no refund will be issued.

14. BROWN + HUDSON’S RESPONSIBILITIES & LIMITATIONS
OF LIABILITY

14.1 Brown + Hudson accepts no responsibility for the actions or omissions of suppliers when it acts as your Booking Agent, and
in such cases the rest of this clause 14 does not apply. 14.2 Although Brown + Hudson takes all reasonable precautions to prevent
accidents or injury, you acknowledge and agree that some of the activities on the trip in which you participate do have a risk of
accident and serious injury. Therefore, you will not take any unreasonable risks, and if you do, then you are responsible for your own
actions. 14.3 Brown + Hudson will make all reasonable checks that guides and instructors have the appropriate qualifications. 14.4
Brown + Hudson will be under no liability at all if you suffer loss, death or personal injury where there has been no fault on the part
of Brown + Hudson or its own employees. 14.5 Subject to these terms and conditions Brown + Hudson may accept responsibility
for death, injury or illness which you must prove was caused solely by the negligent acts and/or omissions of its employees or
agents and its suppliers whilst acting within the scope of, or in the course of, their employment in the provision of your contractual
travel arrangements. 14.6 The amount of any compensation to which you may be entitled will be limited in accordance with
and/or in an identical manner to: 14.6.1 the contractual terms of the companies that provide the transportation for your travel
arrangements. These terms are incorporated into this contract; and 14.6.2 any relevant international convention, for example, the
Montreal Convention in respect of travel by air, the Athens Convention in respect of travel by sea, the Berne Convention in respect
of travel by rail and the Paris Convention in respect of the provision of accommodation, which limit the amount of compensation
that you can claim for death, injury, delay to passengers and loss, damage and delay to luggage. Brown + Hudson is to be regarded
as having all benefit of any limitation of compensation contained in these or any other conventions. 14.7 Brown + Hudson does not

13

accept responsibility for unusual and ¢ cir beyond our control where the consequences could not have been

avoided even if all due care had been exercised or could not have been foreseen or forestalled.

15. CURRENCY REFUNDS

151 All refunds made by Brown + Hudson may be made in the currency originally used to make the relevant payment.

16. COMFORT & RISKS

16.1 As already highlighted in these terms and conditions, whilst we believe our trips provide benefits and rewards, they also entail
risks. Therefore, while we try to see that you have a great trouble-free experience, you will be aware that local living standards,
practices, travel conditions, facilities, safety standards, services and accommodation differ and may be of a lower standard and less
comfortable than you are used to. We hope this makes for a more authentic and rewarding adventure.

17. COMPLAINTS

17.1 Any complaints or suggestions about your trip should be made to Brown + Hudson at 160 Barlby Road, London, England, W10
6BS, and every effort will be made to reach an amicable solution. 17.2 If an amicable solution cannot be agreed, you may send your
complaint or suggestion in writing, within 28 days of the end of your bespoke trip, to Brown + Hudson.

18. ITINERARY REVIEW SERVICE

18.1 If you use this service (IRS) as more fully described on our website, you do so subject to our general terms of
business, unless such terms are obviously not relevant or applicable to  the IRS service, or they are inconsistent
with the provisions of this clause 18. 18.2 The general terms of business relating to the IRS are supplemented by
the following provisions: (a) although the IRS is not a package as defined by the Travel Package Regulations, your
contract in respect of the IRS will always be with Brown + Hudson; and (b) our charges for the IRS are payable in full
in advance of any work being undertaken and such charges are non-refundable.

19. LAW & JURISDICTION

191 These terms and conditions and all disputes arising out of or in relation to the contract entered into between Brown + Hudson
and you will be interpreted in accordance with and governed by the laws of England and Wales. 19.2 In entering into a contract
with Brown + Hudson you accept that any dispute arising from such contract will be subject to the exclusive jurisdiction of the
English courts.

(V.091223)
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Exquisitely crafted, richer travel stories
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BROWN ¢ HUDSON

RICHER TRAVEL STORI

Afghanistan, Antarctica, Arctic, Argentina, Australia, Bhutan, Bolivia, Borneo, Botswana, Brazil, Cambodia,
Canada, Chile & Easter Island, China, Colombia, Costa Rica, Croatia, Cuba, DR Congo, Ecuador, Ethiopia, Fiji,
France, Galapagos Islands, Greenland, Iceland, India, Indonesia, Iraq, Ireland, Italy, Japan, Jordan, Kenya, Laos,
Lebanon, Madagascar, Malawi, Malaysia, the Maldives, Mexico, Mongolia, Morocco, Mozambique, Myanmar,
Namibia, Nepal, New Zealand, North Korea, Norway, Oman, Panama, Papua New Guinea, Patagonia, Peru, Rwanda,
Seychelles, Solomon Islands, South Africa, South Sudan, Spain, Sri Lanka, Sweden, Switzerland, Tanzania, Thailand,

Tibet, Turkey, Uganda, United Kingdom, USA, Uruguay Vietnam, Zambia.



