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In the constellation of personalized travel

The most demanding customers are now demanding tailor-made experiences and the tourism
industry is responding.

Travel consultants

Philippe Brown is the founder of the London-based luxury travel agency Brown +
Hudson, based in London. The man whom some call the "Ferran Adria of travel”
organizes with his team the so-called luxpeditions (neologism comes from the words
"lux" and "expedition", ie luxurious adventures). "In order to achieve the absolute
over-personalization, we have designed a psychological questionnaire, in
collaboration with Dr. Jaime Kurtz from the American James Madison University,
which allows us to explore the clear and vague desires of the client, his own
motivations and those of those who accompany him. The team then evaluates the
answers to find the ideal place, but also having a backup plan. We do not trade
ready-made products. Actually, we are against this logic. What 1s needed today is to
shift the interest from the destination to the person. The tourism industry must get
out of its shell and learn from its technology and way of working, the positive

psychology but also the logic of designing virtual reality games ".
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